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FOR IMMEDIATE RELEASE

WORLD
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GAS PROTOCOL ‘ W CS INSTITUTE
Contact:

Lauren Cole, Sentor Media Officer, WRI (301) 807-9527, lcole@wri.org
Peter Paul van de Wijs, Managing Director, Communications, WBCSD, +41 22 839 3141, vandewijs@wbcsd.org

New Greenhouse Gas Standards Unveiled for Corporate

Value Chain and Products

Sl
GREENHOUSE o 28D ¥ALE D0

Editor’s note: The new dards will be ed at events with business leaders in New York City ai GAS PROTOCOL

photos will be available after the launch at www.ghgprotocol.org.

LONDON // NEW YORK (OCTOBER 4, 2011) — The Greenhouse Gas Protocol la

standards today that will empower businesses to better measure, manage, and report the Corporate Value Chain
gas enussions. Developed by the World Resources Institute (WRI) and the World Busi

Sustainable Development (WBCSD), the Corporate Value Chain (Scope 3) and Prod .‘ ( Sc ope 3) Acco untiﬂg
Standards will enable companies to save money, reduce nisks, and gain competitive ad .
and Reporting Standard

Product Life Cycle
Accounting and

Reporting Standard

“These standards are a breakthrough for business. For the first time, companies will be
and manage the full scope of emissions in their value chain and products, so they can tg
new opportunities as they reduce greenhouse gases,” said Manish Bapna. Interim Presig
“Backed by the credibility of the GHG Protocol, the new standards will help move bus
reporting programs to one harmonized global reporting framework.™

Supplemest to the CHG Protocol Corporate
Accousting and Repocting Standacd

The new standards were created in response to businesses that want to better understan
their climate impacts beyond their own operations. Companies that use the standards wj
create better products and improve efficiency throughout the value chamn.

"The new standards provide companies with a comprehensive view of the emissions pr
making a product and across the value chain. They will help companies make better bu
and stimulate innovation of products and production methods,” said Bjor Stigson, Pre:
“In today’s world, 1t 15 necessary to understand and measure the costs for production, 1§
transportation of products, which become visible and actionable through emissions.”
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Copyright © World Resources Institute & World Business Council for
Sustainable Development, 2009




GHGZAkaNlIZHIFTARa—T |10EE LD 5E

® WRI/WBCSDIZKAEENRIREE - HEEEFTEFDA=TT47

® GHGZOMIJLTIE., £EFZHH TIEE HEDEEMNRNR(GHG) HH#2
RE[Z &Y. 3 DD RO—T IR T THEETEIE,

@ I—RL—h - RAVA—KRTIXEE-HREDERFIELELTRO—T1L2%REL.
AOA—T3FATLar ik,

@ [RO—T3-RAVF—F DNEBICKXYBRELGEEXRNREME TITENS,

= xa—— 1 |EEEBS S OEEIGHCH
i (Bl - THI< 519 5 BHOME. fEEERN > OCHGHHD
IE ==
£ Aa—gp |EEEBTOIRLF—EAIC & 5EEHCHGH
5 (Bl - T4 - BHHTOBNT AL E—DER)
#) L
CEOFE - B OMBICGHCH
(Ra—73 ) 5 BasoBe. wabhl. LeOE - #IFHE, BES
COGHGHH)




GHGZOka/LlScope3 | RAVF —K-hT3)—5 48

ER/TFR HhTIY—

1 BARG-Y—EX(2-8H73—L})
2 Bt

3 (Scopel, 2IZEFENLZLY) K- TRILF—BEHETEH)
4 Bk - aE (LR

5 EXTEHTREITIEEY

6 Hi 5k

7 HEXEDEY

8 )—REE (L)

9 Bk - Rl (FiR)

10 ARse R EDINT

11 IRERmOER

T ik Scope 3 #EH (BR5E) 12 | BREEGOREFELE

13 )—ZAEE(THR)

14 T2U0FvA4RX

15 =&

Lt Scope 3 HEH (BB A)

Copyright © World Resources Institute & World Business Council for Sustainable Development, 2011
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downstream
scope 3 emissions

upstream scope 1and 2
scope 3 emissions emissions

distribution .
& storage end-of-life

pro duct A * material acquisition production

& pre-processing

. scope 1 and 2 emissions required by the Corporate Standard
. scope 3 emissions required by the Scope 3 Standard

. product life cycle emissions required by the Product Standard

Copyright © World Resources Institute & World Business Council for Sustainable Development, 2011
Cited from: The Greenhouse Gas Protocol - Corporate Value Chain (Scope 3) Accounting and Reporting Standard
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2. KR TARAYL 3D TBG A IN)a—Fx—IRTAPDEH
Moderator: Ed Crooks, US Industry and Energy Editor, Financial Times
Panelists:
€ Jonathan Newton, Supply Chain Sustainability Strategy, Ford Motor Company (* Scope3)
€ Sam Kwong, Group EHS Manager, Swire Beverages (* Product)
€ David Spitzley, Product Sustainability Manager, Kimberly-Clark (Product)
€ Mark Scorsolini, Corporate Strategy Manager, PSEG

3. N\RIL T4 RAHY30Q TERMIC—BEHDHAHCHCHETE D HE A |
Moderator: Eric Roston, Sustainability Editor at Bloomberg Businessweek
Panelists:
€ Jeff Rice, Director of Sustainability, Walmart (Product / Scope3),
representing The Consumer Goods Forum (Product)
€ Zoe Tcholak-Antitch, Director of North American Operations, Carbon Disclosure Project (Scope3)
€ Bonnie Nixon, Executive Director, The Sustainability Consortium (ELF, TSC) (Product)
€ Nancy Gillis, Director of Supply Chain Emissions Program, U.S.General Services Administration
(LLF,.US-GSA) (* Scope3)
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Kimberly (Product)
s BEEANMBMEEMEZEEL. ARR—XD77O0—FEIK,
o BEMBINTA—IVREH, FEDRA LD T4 P32 - AF2 5 TOEBE,
« TARBEEERT DN AT avELTC2RT—4%ER. YWERTYToyR TV,

Swire (* Product)
e« ANa—SDKRFSI—ELTHORVWHEBERZET D,
o JAT—SMBIEMHBOHIE. BEYDERDERELY,
> AAHa—SIdScope3DA—k - TRA—
« ESHETHE., BERELTIRILEF—AFTLOEMF - TRILF—HIB A @R IEN S,

Ford (* Scope3)
« YTSANX—DoDT—FUIE (1R, 2R) ZHITD. P RATI T4 HA
s T—RMEBMRLD-OFERET-5(robust)FEA KON,
e AVFARXN)—-LANJLDIFHMINEEBEILDLEM,
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1. T—RRE 7A5—3:;
Ford (* Scope3)

e COPHTSAFz—>2-TATSLIZSMNML., YTS5AV—I_EREXE A - [FHRINE
Kimberly (Product)

« 1Z# 1k (standardized) Shf-H£BETOCANKE, F-T7—A M ATV T D ERE

2. IHEEH:
Ford (* Scope3)
- AFERAEBICETHEFHEICTHEEEZRHE . T A EOHY A IXEETHRE
s BHAMERDIO. Y ITSAF— N AR TORHRIRBEBDLTHAMEYELLE

3. EaAZSa=H—3>
Swire (* Product)

o CFPSARLIZEMD A, LB TOXRISIEEE, 20 1 —<—DERIZORIFHEE
[FFRZELY,

> BEEDT—4< 3T TCarbon TrustMRAEF—LEFRALTWNAEDELHY,
Ford (* Scope3)
s EEXEFFHLEDI)RTIZDWTEH, N EADHRBEAFTEXE-ITHLEHY,
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Walmart (Product / Scope3)
« SEFEYTFAFI—UTOHYHRTFEYToIZRYBEA TS,
« ELLTHHEHEELE T (Reputation) DERF. EDRRELTORINEIEILA B
o VRATITAVIEHAET, HFBIEPaXMIRE . EDPRAMESEIHIZE DTS,
CDP (Scope3)
s TEMNOERERADBMIBHELTEE, YRV EEEDBAREIL,
TSC (Product)
e Product"—RD7ITA—F T, AT—IHRIF—F[L{EZTAAMET HENEE,
> A a—I—~DEF(Education)HHE,
> TSCTIL. MB-/IPNREOLZTDHTSAV—/RUF— 2T -HAREELIHE TS,
o« AT—VRILET—ML“IELWMER ~DT7 IV ZADERNMBEESND,
> [T—3-TAZ T |FEICEDEROMEES . T4—F N\ ILEE
US-GSA (* Scope3)
 ['Supply Chain Emissions Program %36 E(f, ) —2RZ(ITENT,
e AARAE —(FEE)IZIE, BT OLDIDMBEMLGETA/R—30 1ZR T,
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TSC (Product)
o [EEHLANIILTOIAZSA=r—23 el T, IRILF—HEPLERFIBICODVTORTLEE,
« EEHDAZIA LI RELEE IANDA/R—aVifE, T THAUAERSE,
s YISAFI—2THOERMLGT7IO—FHEILE, [ESRATI)— 180 RMEAEIE,

Walmart (Product / Scope3)
c HEEBEANIRILF—BRMENTATFHE) TABELERFHRDIFELIRIE,
o NRIBAV NN ZHFEICT HILET, “"HARZTEIL" ~DFRAERT I3V &R,
« The Consumer Goods Forum (Product):LTI&, BERMEIZH T TMERMIE 1 EZ ZH 5L
HEEDEEERLEZEHIEY
> TESCOMChair&7iY I Sustainability Measurement Program &35 _E(FTLVS,

> HIRAVA—RZERAW=50—N\ILYTS5A4F—2TO T (Valuation) [CERY T,

US-GSA (* Scope3l)
o SEICETHMIRE"~DBAM EEMEFER,
e FETOSSLEBELI=TEco Market Place JDE|HIZ DA (F1=0Y,
e OS2 =/ —aY (FHREFATR) ICEWTH, VRATITAVITERMLG 7 7O0—FHNRBE,
> 5]&LTCDPXGRI
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[(BRGY TSN —HIZESHH DT Hh 7]
Walmart (Product / Scope3)
« MIEVWEZHIIBERTHY. KIRES TS/ VvV —(ROFA =) bR TYTbyR TV T THRY
HE . ERAMNLGFEODRANILE,
o INEEY TSV —5 L4 M E(Extrapolated) T —44F AL . FHGIEEEE,
 [Educate Consumer |, f&RIZHE B DMISHIEA) Y DEN S ELERRMNDE,

[FE % EE)(Scopel3) &M G (Product) DEFEADELNME ? ]
US-GSA (* Scope3)
« AETOLRIZETS, [FEFFH I(Scopeld)bLTHITSAv—HEH INHI~NDERYAE A,
TSC (Product)

« Scopeld2(E XD E FEMEZCO28EHAIRIZ, Scope3lE T I —RENPH TS/ F—
OANDEEREFEFRELTEA,
o [ ILBETHTSANV—DHTSANV—FLTRENEBTHIFEDEIINIVE,
Walmart (Product / Scope3)
« GHGZ Ohka/LTScopel-3FE TR o 1=, FiRAIREL B XTI T VA UIZIRIL TS,

[IRER1EITEIELTIE?]
CDP (Scope3) : #%RME~NDEEMICHh—R -4 21—FBYAHFDDOH B,
TSC (Product) : FJYU—>-Ia/3—FRICIT—IrDEE |BEE,
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HAHELDCDP (Investor) IZHFBRTRAAT /IN\TA—I VR

Company CDP2011 Scope3E%Z | CDP2010 | Scope3mE%Z
DuPont (kE) 80-B |Y 84 -B Y
Ford Motor (KE]) 46 - (FEXR) L 63-B L
Kimberly-Clark (GkE) 70-C "Y 63-D 7Y
Wal-Mart Stores (K[E) 85-B "Y 86 - B Y
TESCO (&E) Xz& 97 - A "Y 92 -A Y
BASF (kAY) XzZF 93-A "Y 96 - A Y

GE) WIFhonittZEE CDP2011 Global 500 544

https://www.cdproject.net/en-US/Results/Pages/All-Investor-Reports.aspx
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